




Michael is our designer and will be in 
charge in ensuring that the interface 
adheres to the principles of design to 
ensure that User Experience within the 
solution is effective. Michael will be 
provide a design solution and prototype 
the application.

Brandon is our developer and will be in 
charge of developing our website/
application. Brandon will explore 
different techniques to ensure that our 
solution is feasible and doable.
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Introduction: 

This project is a responsive website application for a  
located in Perth, Australia. We are tasked with creating a 

. The aim is 
to allow for competitive people to at 
different locations. 



The application will also allow for competitors to keep track of their ranking 
through 

Users must be able to make an 
They will then be able to 

fitness and health company
competitive application 

where users can compete with other opponents in their chosen sport
search, communicate,  meet and compete 

beginner, intermediate and advance competitions.



account and sign in to search for a sport or 
opponent. request a booking with the opponent or 
message and communicate with them. reviews and 
ratings, rankings, health blogs and support.






Other options can include 
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Background:

Project Overview: 1.2

In Australia,  
 diseases linked to physical inactivity is more likely to contribute to 

someones health. Diseases linked to physical inactivity are 
. These are all diseases that can end in 

death or immense suffering, that is why their need to be more ways to encourage people to 

We decided to focus on competitiveness and oponents as competing is sometimes associated with 
negative connotations such as jealousy. This can be seen by Ph. D Lisa Firestone when she shares that 
that this is because 

 –jealousy included’ in “Why Competitive Feelings Are Good For 
You”. This is why we are focusing on c

Therefore, this company wants to encourage people to 
This will also allow users to deal with mental health issues 

by relieving stress and focusing on fitness while also making friends along the way. 


55% of adults not meeting the physical activity guidelines and 44% of adults spending 
most of their work day sitting,

diabetes, bowel cancer, uterine cancer, 
dementia, breast cancer, coronary heart disease and stroke

exercise 
and be physically active.



‘when we hold back our healthy and natural competitive feelings, we strengthen 
the negative parts of those feelings

ompetition and oponents as users can have a healthy way to 
express competition. 



become more active and fit as it is a critical 
component to maintaining a healthy life. 

https://www.psychalive.org/why-competitive-feelings-are-good-for-you/
https://www.health.gov.au/health-topics/physical-activity-and-exercise/about-physical-activity-and-exercise



Measuring Success:

 A key component to measure how successful this application will be is how many users we get 
to sign up and successfully find and match with different oponents

 Having our primary audience be young adults of both sex, having most of our demographic 
young adults sign up and use our application will show success.

 If different centres become more busy as users are booking our badminton courts, boxing 
rings, race tracks etc because of the application, this will show it is succeeding.

 Having a high technology, young adult demographic, having the application trend on social 
media would show that people are interested in the application. Similar applications have 
shown to trend such as Tinder and Bumble. 







Project Overview: 1.1



Motion & Animation: Design Trends 01

Highly graphic images, animations and videos are usually 
seen on welcome screens which can be used to firstly capture 
the user on the applications branding, identity and theme. This 
is why it is important to showcase something engaging that 
will keep the user intrigued and engaged, this can be a small 
animation which can be used in a highly effective way.



Matt Thompson has effectively captured viewers in this screen 
design by adding animations still images with a slow-motion 
effect. Thompson has further used a flash, with a different 
athlete appearing when the user presses a button. When 
viewing this, I was highly engaged in this animation and how a 
minor effect on a still image gave a capturing interaction 
which made me want to see more of Thompsons work.



Designing a competitive, oponent application, we could use 
this motions and animations to show off the differen’t sport, 
much like Thompson is doing. This can be seen during the 
homepage which gives the users a preview of what is to 
come. 

/11402356-C19-002-Slow-Motion-Exploration



Micro-interactions: Design Trends 02

Micro-interactions are small moments in which users can 
make an action and cause the application to respond 
(such as clicking a button). These are being used more 
and more by designers to enhance user experiences by 
enhancing feelings of tactile satisfaction.



Aaron Ikerhas greatly used micro-interactions by adding 
slight animations when the user clicks on a button  to 
effectively better connect with users. When the user clicks a 
button on the navigation bar, the circle appears on that 
part with the icon animating up. This also better represents 
to the user which page the user is on. 



This enhances the users experience through satisfaction, 
persuading the user to further look into the application. 



Making a competitive, oponent application, we could use 
this micro-interactions with small animations to better 
show off which part of the page a user is on.



Glassmorphism: Design Trends 03

Glassmorphism uses transparency and multi layering to 
produce a clean, professional user interface. Although 
glassmorphism is hard to demonstrate, when it is used, 
hierarchy is more presentable due to effects like 
background blur or layer blur. 



With layering and bluring, the further a layer is, the lower 
the transparency is while when the layer is closer, it has a 
higher transparency. Other effects can be used to 
enhance glassmorphism such as drop shadows and inner 
shadows. 



Glassmorphism is mainly used in effect with other UI 
devices and elements, currently acting as a minor feature 
such as a sidebar. Glassmorphism is also hard to 
demonstrate on mobile devices due to it being a smaller 
surface that struggles to show transparency. I believe that 
given the application we make won’t be overloaded with 
information, a mix between glassmorphism and 
neuromorphism can create a trendy new application style.

https://uxdesign.cc/glassmorphism-in-user-interfaces-1f39bb1308c9



Centr: Case Study 01

Centr is a fitness mobile application by Chris 
Hemsworth. Users can workout and follow a schedule 
that includes dieting, blogs and exercises that suit 
what they are after.



The UI & UX of the application is highly professional 
and modern. Utilising minimalism with highly graphic 
images enhances the users experience as they aren’t 
overwhelmed with information that is given due to this 
layout. Besides the graphic images, Centr uses colours 
of: 





Centr uses a pastel yellow through the application to 
show the primary interactable parts. This includes 
buttons and progress bars in videos. Secondary 
buttons include the use of a grey which contrats well 
with the graphic backgrounds to stand out. 




Bumble: Case Study 02

Bumble is a dating mobile application that allows users to 
swipe ‘cards’ of people profiles if they want to match with 
them or not. If both users swipe right, they will match and 
then they have 24 hours to firstly message each other 
before the ‘match’ expires. The first view is just a picture of 
themselves which is what most people swipe on, but when 
scrolled down, their profile information is available with 
other pictures.



Bumbles application is very easy to use with simple 
functions of just swiping with the users fingers. When users 
scroll down on a profile, 3 buttons appear that the user can 
press, yes or no and a star button which sends the user a 
‘super like’ to show you a highly interested in that individual. 
This is very easy to use and is consistent with most dating 
applications that are available today following this swiping 
method. 

 

Bumble has great branding with the use of yellow which is 
shown throughout the application such as the yellow 
interactable buttons and the tones of yellow as the 
background box sections. Bumble heavily relies on icons 
rather than words for buttons which works because most 
people are familiar that x means no and a tick means yes.



Meetup: Case Study 03

Meetup is an application that allows people to join groups, host groups and find different events 
that are on in their area. Events can be walking groups, book clubs, social gatherings and more. 
Meetup uses a dark background with white text which users often see as a ‘dark mode’ to help 
prevent eye strain while uses their desktop application in a ‘light mode’.



Meetup uses great ideas and concepts however, when scrolling through the application, the 
content can feel overwhelming with a lot of information being presented to the user. Through 
looking through the application, most of this comes down to font. With Meetup using the same 
font size and weight often through the application, the text can feel overwhelming as most of the 
text is bold.  



A great section of meetups application is the catergory section. Having a image thumbnail with 
the category title underneath allows the differen’t categories to be easily explored. This could be 
better improved by having the categories appear in alphabetical order. This allows for someone 
that knows exactly what they’re looking for to go straight to that category without trying to find it 
between different categories.





Strava: Case Study 04

Strava is a online platform made to track peoples exercises 
but also acts as a social network service to keep up to date 
with everyones fitness. The main exercises is cycling and 
running but other exercises can be tracked. 



Strava uses orange as its main branding colour with orange 
appearing as the primary buttons and primary viewing point. 
The users eyes are drawn to as it contrasts well with the 
surrounding light grey and whites.



The main section of Strava is the record page where users 
can track their exercise, time, distance and speed. Large bold 
numbers appear when you record showing a stopwatch. The 
time and distance are large and bold, but the average 
speed is the largest, appearing in the middle. Having these 3 
sections take up the whole screen like a stopwatch works 
well as the idea is people won’t be staring at their phones 
when they are exercising however, if they need to quickly 
check it they will easily be able to read it.   



Going through Stravas application, their is a lot of important 
content however, Strava has used hierarchy and structured 
content so the information isn’t overwhelming so users can 
still feel calm. 






Runkeeper: Case Study 05

Runkeeper is a online mobile application which 
tracks users running activity. They also tracks other 
sports such as cycling, hiking and more and has a 
social networking feature to connect with other 
people. 



Runkeeper uses a complimentary colour scheme of 
blue and orange which works well and has been 
utilised to drawer the users attention in. This is done 
by making the blue the more dominant colour with 
the orange appearing as the primary button on the 
page or a short text to quickly grab the users 
attention.



Runkeeper provides a lot of information and content 
on the screen but with the use of visual hierarchy 
and structure, they are able to present the 
information in a easy-to-read way. With this, I didn’t 
feel overwhelmed when going through the 
application.

   






Alltrails: Case Study 06

Alltrails allows users to find trails near them and caters 
for walkers, joggers, runners, hikers, wheelchair friendly 
and more. Users can view rated trails and the estimated 
time ti will take to complete it along with the length and 
a description of the trail.



Alltrails uses a dark palette with the use of green which 
creates a great contrast for users to distinguish between 
the interactable buttons and the background. The green 
is a great sense of branding as the application is about 
encouraging users to go outside and exercise so using 
green relates to the outdoors. Some of the text can be 
hard to read though, specifically the grey text on black 
background, a white text would be better in this situation. 



Alltrails seperates its content using hierarchy, especially 
the trails nearby section. The primary details are very 
clear with the trail title being in a bold white text, the 
button being green and the rating being in yellow stars. 
The secondary details are in a small grey text so the 
viewers are instantly drawn to the primary details. 






Design Concept 1: Mood Board

Thought Process

I decided to look at different 
hues of blue as this is the most 
common branding colour but I 
still wanted to keep inline with 
the theme of fitness and 
competition. Therefore, I 
looked at different images that 
represent strength and 
professionalism in a more 
calm and high class way.



Design Concept 1: Colour-Palette

#7C7C7CFFFFFF #24B0FF

FC571BFFFFFF F9B121

F68012FFFFFF F9B121

097FEDFFFFFF F68012

F9AF21 F68012 FC521BFFFFFF 1D2021414141

-  One Tone



- Monochromatic with different hues



-  Monochromatic

-  Monochromatic

-  Complimentary

Thought Process

From my moodboard I chose the 
most significant colours being 
different hues of teal and blue. 
This colour scheme seems more 
elegant and professional which 
works well for the application. Out 
of the top 100 business 
applications, 33% use blue as its 
branding colour, so going with a 
safe option to experiment with 
can be beneficial.



Design Concept 1: Typography 1.1

Heading for Client

Heading for Client

Signika SC Bold

Spartan Bold

Heading for ClientSyncopate Bold

Heading for ClientZCOOL QingKe HuangYou

Heading for ClientRoboto Bold

Heading for ClientLondrina Solid

HEADING BODY TEXT

Red Hat Text

IBM Plex Mono

Orienta

Lustria

This is a body text for my client.

This is a body text for 
my client

This is a body text for my client

Rambla This is a body text for my client

This is a body text for my client

Josefin Sans This is a body text for my client

Heading for Client
Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat.

Heading for Client
Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor incididunt 
ut labore et dolore magna aliqua. Ut enim ad 
minim veniam, quis nostrud exercitation ullamco 
laboris nisi ut aliquip ex ea commodo consequat.



Design Concept 1: Typography 1.2

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor incididunt 
ut labore et dolore magna aliqua. Ut enim ad 
minim veniam, quis nostrud exercitation ullamco 
laboris nisi ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, 
sed do eiusmod tempor incididunt ut labore et dolore 
magna aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat.

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, 
quis nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat.

Heading for Client

Heading for Client

Heading for Client

I decided to challenge myself with this typography experiment 
and use different fonts i’m not too familiar with and pair them 
together. Unfortunately, most of my pairing did not work well 
together and some of the fonts weren’t feasible to do given the 
context of the competition-fitness application. 


The one font pairing that did stand out however was the Roboto for 
the heading and the Rambla for the body text. Both being a sans 
serif font makes it highly legible and they, taller, closer together 
lettering makes them a better match together.

Thought Process



Design Concept 1: Ideation Sketches

Profile Category Competitors Matches Messages



Design Concept 1: Mockup

TITLE

Welcome back

Login

Enter Password

Enter Email

If you’re new here Create an account

Forgot your password? Click here

Or

Emily
Intermediate

Rank: 527

Canning Vale, WA

Add Media

Favourite Sports

About me

Availability

Enter height (Optional) Enter weight (Optional)

camera_alt

edit

person My Profile

Other Sports:

Available

Archery Baseball

Mon Tue Wed Thur Fri Sat Sun

Bowling Golf

B

John
Intermediate

Rank: 499
12 kilometres away

Boxing

Lorem Ipsum is simply dummy text of the printing and typesetting industry. Lorem 
Ipsum has been the industry's standard dummy text ever since the 1500s, when an 
unknown printer took a galley of type and scrambled it to make a type specimen 
book. 

Search Category

Archery Badminton

Bowling Boxing

Canoeing

Golf Go-kart Racing

Cycling

Categories

Search Competitor

Mary

Candice

Erin

Sounds good! I’ll see you at 1pm, bring your...

Hey! That sounds like fun, lets meet up at kin...

Laura
Sounds good! I’ll see you at 1pm, bring your...

New Challengers

Messages

Joel SoJames Ralph

Boxing

Messages

Type a message...

Messages

James

arrow_back

Lorem Ipsum is simply dummy text of the 
printing and typesetting industry.

Lorem Ipsum is simply dummy text of the 
printing and typesetting industry.

Lorem Ipsum is simply dummy text of  the 

Lorem Ipsum is simply dummy text of the 
printing and typesetting industry.

Lorem Ipsum is simply dummy text of  the 

Lorem Ipsum is simply dummy text of  the 

Lorem Ipsum is simply dummy text of  the 

Lorem Ipsum is simply dummy

Lorem Ipsum is simply dummy text of the 
printing and typesetting industry.

Lorem Ipsum is simply dummy text of the 
printing and typesetting industry.

Lorem Ipsum is simply dummy
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If you’re new here Create an account

Forgot your password? Click here

Or

Login

Enter Password

Enter Email

TITLE

Welcome back

edit

Intermediate

Rank: 527

Canning Vale, WA

Add Media camera_alt

Favourite Sports

About me

Availability

Enter height (Optional) Enter weight (Optional)

Emily

ReportDeleteAa

James

Lorem Ipsum is simply dummy text of the 
printing and typesetting industry.

Lorem Ipsum is simply dummy

Lorem Ipsum is simply dummy text of the 
printing and typesetting industry.

Lorem Ipsum is simply dummy text of the 

Lorem Ipsum is simply dummy text of the 

Lorem Ipsum is simply dummy text of the 
printing and typesetting industry.

Lorem Ipsum is simply dummy

Lorem Ipsum is simply dummy text of 

Sounds good! I’ll see y...

Nice! looking forward t...

Hey! That sounds like...

Hi, hows it going?

Mary

Candice

Joel

James
Boxing

12 kilometres away

Other Sports:

Archery Baseball Bowling

Mon Tue Wed Thur Fri Sat Sun

Available

Lorem Ipsum is simply dummy text of the printing and 
typesetting industry. Lorem Ipsum has been the industry's 
standard dummy text ever since the

Boxing

Intermediate

Rank: 499

Mon Tue Wed Thur Fri Sat Sun

Available

Lorem Ipsum is simply dummy text of the printing and typesetting industry. Lorem 
Ipsum has been the industry's standard dummy text ever since the 1500s, when an 
unknown printer took a galley of type and scrambled it to make a type specimen book. 

John

Other Sports:

12 kilometres away

Boxing

Intermediate
Rank: 499

Archery Baseball Bowling Golf

Search Category

Archery Badminton Bowling

Canoeing CyclingBoxing



Design Concept 2: Mood Board

Thought Process

I looked into different sports 
and competitions and found 
orange was a common theme 
which can be seen in the 
moodboard. This gives a sense 
of activeness and drive to 
achieve things. 



Design Concept 2: Colour-Palette

#7C7C7CFFFFFF #24B0FF

FC571BFFFFFF F9B121

F68012FFFFFF F9B121

097FEDFFFFFF F68012

-  One Tone



- Monochromatic with different hues



-  Monochromatic

-  Monochromatic

-  Complimentary

F9AF21 F68012 FC521BFFFFFF 1D2021414141

Thought Process

From my moodboard, i decided to 
experiment with colour palettes that were 
similar to the moodboard. I found that the 
orange acts as an energetic colour which 
would work well for the competitive sport 
theme we are going for. This colour can 
help encourage and motivate people to 
be active and commited to trying the 
application. 


Therefore I have chosen different hues of 
orange to use in my application.



Design Concept 2: Typography 1.1

HEADING BODY TEXT

Heading for Client
Lorem ipsum dolor sit amet, consectetur adipiscing elit, 
sed do eiusmod tempor incididunt ut labore et dolore 
magna aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat.

Heading for Client
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis nostrud exercitation ullamco laboris 
nisi ut aliquip ex ea commodo consequat.

Heading for Client

Heading for Client

Roboto Bold

Sansation Bold

Heading for ClientPoppins Bold

Heading for ClientRaleway Bold

Heading for ClientMontserrat Bold

Heading for 
Client

Montserrat Black

Red Hat Text

Gothic A1

Open Sans

Lato

This is a body text for my 
client.
This is a body text for my 
client
This is a body text for my client

Quicksand This is a body text for my client

This is a body text for my client

Josefin Sans This is a body text for my client



Design Concept 2: Typography 1.2

Lorem ipsum dolor sit amet, consectetur adipiscing elit, 
sed do eiusmod tempor incididunt ut labore et dolore 
magna aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat.

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor incididunt 
ut labore et dolore magna aliqua. Ut enim ad 
minim veniam, quis nostrud exercitation ullamco 
laboris nisi ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat.

Heading for Client

Heading for Client

Heading for Client

Through my research into my previous case studies, I found all the applications used 

a legible sans serif fonts. Using a font that is clearly legible is important in this 

application as the information being passed onto the user is important. Even though 

their won’t be a lot of information being displayed, users need to be able to quickly 

read a message or information that is presented and have that quickly processed by 

the user. 


Therefore I have decided to experiment with different headings and body text fonts 

and how they match together. For the heading I have chosed  in bold as 

this will be used for the headings as it stands out and is very clear. I have also chosed 

 for the body text as this is simmilar to Helvetica, one of the most used 

fonts, however adds a more circular approach to the lettering which makes it stands 

out slightly from other applications.

Montserrat

Quicksand

Thought Process



Design Concept 2: Layout Sketches

Home Login Your Profile Challengers

Categories Messages Messages



Design Concept 2: Mockup
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Enter Email
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Sounds good! I’ll see you at 1pm, bring your...
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arrow_back
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James

arrow_back

Lorem Ipsum is simply dummy text of 
the printing and typesetting industry.

Lorem Ipsum is simply dummy text of 
the printing and typesetting industry.

Lorem Ipsum is simply dummy text of 

Lorem Ipsum is simply dummy text of 
the printing and typesetting industry.

Lorem Ipsum is simply dummy text of 

Lorem Ipsum is simply dummy text of 

Lorem Ipsum is simply dummy text of 

Lorem Ipsum is simply dummy

Lorem Ipsum is simply dummy text of 
the printing and typesetting industry.

Lorem Ipsum is simply dummy text of 
the printing and typesetting industry.

Lorem Ipsum is simply dummy
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Create a new Account
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TITLE
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Lorem Ipsum has been the industry's standard dummy text ever since the 
1500s, when an unknown printer took a galley of type and scrambled it to 
make a type specimen book. 
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12 kilometres away

Boxing

Archery Baseball Bowling Golf

Canning Vale, WA
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Intermediate Rank: 527

edit

edit

Favourite Sports

Favourite Sports

About me

Enter height (Optional) Enter weight (Optional)

Archery

Badminton

Bowling

Boxing

Canoeing

Cycling

Golf

Go-Kart Racing

Kick-boxing

Karate

Boxing

Search Competitor

New Competitors

James Ralph Joel

Messages

Mary

Candice

Erin

Sounds good! I’ll see you at 1pm, bring your wraps so it...

Hey! That sounds like fun, lets meet up at kings park a...

ReportDeleteAa

James

Lorem Ipsum is simply dummy text of 
the printing and typesetting industry.

Lorem Ipsum is simply dummy

Lorem Ipsum is simply dummy text of 
the printing and typesetting industry.

Lorem Ipsum is simply dummy text of 

Lorem Ipsum is simply dummy text of 

Lorem Ipsum is simply dummy text of 
the printing and typesetting industry.

Lorem Ipsum is simply dummy

Lorem Ipsum is simply dummy text of 

Sounds good! I’ll see y...

Nice! looking forward t...

Hey! That sounds like...

Hi, hows it going?

Mary

Candice

Erin

Joel

James

Boxing

Boxing

12 kilometres away

Other Sports:

Archery Baseball Bowling

Mon Tue Wed Thur Fri Sat Sun

Available

Lorem Ipsum is simply dummy text of the printing and 
typesetting industry. Lorem Ipsum has been the 
industry's standard dummy text ever since the



Design Concept 3: Mood Board

Thought Process

For this moodboard I took 
more sporting images and 
competing images and put 
them together to get the 
overall theme of 
challenging and strength



Design Concept 3: Colour-Palette

#7C7C7CFFFFFF F68012

484848FFFFFF 7D7D7D

FDA900FFFFFF EFCA7F

103580FFFFFF EFCA7F

-  One Tone



- One Tone - Layering effect with orange branding



-  Monochromatic

-  Monochromatic

-  Complimentary

414448 F68012FFFFFF 515360E1E1E1

Thought Process

From the moodboard, I found that orange 
and yellows was still a common colour 
which I found in my other mood board. I 
want to represent the theme of being 
energetic and active, so I shall experiment 
with different ways of doing this using 
yellows, oranges and different shades of 
grey. From researching different 
glassmorphism effects, I could use that 
and create a layering effect with the 
different shades of grey and have the 
orange stand out.



Design Concept 3: Typography 1.1

Heading for Client

Heading for Client

Sintony Bold

Spartan Bold

Heading for ClientTeko Bold

Heading for ClientYatra One

Heading for ClientRed Rose Bold

Heading for ClientMontserrat Bold

HEADING BODY TEXT

Reem Kufi

Inika

Petrona

Magra

This is a body text for my client.

This is a body text for my 
client

This is a body text for my client

Red Hat Display This is a body text for my client

This is a body text for my client

Livvic This is a body text for my client

Heading for Client
Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat.

Heading for Client

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim 
veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat.



Design Concept 3: Typography 1.2

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat.

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, 
sed do eiusmod tempor incididunt ut labore et dolore 
magna aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat.

Heading for Client

Heading for Client

Heading for Client

I experimented with different fonts and my previous typography 

experiments helped me narrow down my fonts even further. I 

found that with my chosen colour palette, I need very clear text as 

they will most likely appear white or a light grey. Therefore, I have 

chosed Red Hat Display for my body text as it is very light and 

clear. I experimented with use Spartan as my header font but I 

ultimately found Montserrat worked better which I used in my 

previous mockup and it fit well with the theme of strength. 

Thought Process



Design Concept 3: Layout Sketches

Competitor Matches Messages

Login Profile Category



Design Concept 3: Mockup

Settings done_all

person

arrow_back

Push Notifications

Location Services

Language

Accessibility

GENERAL

ACCOUNT

SUPPORT

Manage my account

Privacy and safety

Share Profile

Report a problem

Report an account

Contact and FAQ

Log out Delete account
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